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Dubai | United Arab Emirates

FAIRMONT DUBAI

IMPERIAL SUITE

Square Footage | Nearly 6,000

Why We Love It | Revamped as part of the
hotel's $9.5 million refurbishment program,
the two-story contemperarily designed
Imperial Suite—the largest in the penthouse
collection—features floor-te-ceiling
windows running the length of the suite
and a rooftop terrace, both of which boast
breathtaking views of the city and The Palm
Islands in the distance.

Rate | $5,580

Contact | Regional Vice President Philip
Barnes, 971-4-311-8111; philip.barnes@

fairmont.com; www.fairmont.com
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THE CELEBRITY FAMILY OFFICE

In order to address the needs and wants of certain unique wealthy papulations, multi-family offices are increasing development of new

operational structures. One example of this is the Celebrity Family Office, which is designed to meet the needs and wants of highly successful

entertainers and athletes.

“Celebrities can especially benefit from the coordinated approach character-
istic of a multi-family office,” explains Richard J, Flynn, head of the Rothstein
Kass Family Office Group in New York, “We can address the concerns and
priorities of a high-profile clientele and can oversee the integration of various
services, from investment management and advanced planning to private
investment banking and business strategy.” This holistic approach is what
defines the celebrity family office.

A key differentiator between a conventional multi-family office and one
that has the resources 1o work optimally with celebrities is the broader ar-
ray of expertise it brings. According to Keith M. Bloomfield, the president
and CEDO of the Forbes Family Trust in New York, “It's necessary to provide
successful, affluent celebrities with business strategy and support, be able
to oversee licensing agraements as well as structure business ventures that
have the celebrities’ names attached, in addition to helping them capitalize on
their success ta generate significant manies.” In effect, the celebrity family

BY RUSS ALAN PRINCE AND HANNAH SHAW GROVE

office is the perfect blending of a multi-family office, a high-quality business
manager and a niche business consultant.

ADVANCED PLANNING

One of the core sets of expertise the celebrity family office must deliver is
advanced planning. "When it comes to advanced planning, for instance, the
ability of the celebrity multi-family office to "leverage’ their loan-out corpo-
rations can prove extremely profitable,” according to Frank W. Seneco, an
advanced planning specialist and president of Seneco & Associates in New
Haven, Conn., "This way celebrities can use a variety of perfectly legal cut-
ting-edge strategies to dramatically reduce their tax obligations.” Another
component of advanced planning that's very critical to celebrities is asset
protection planning. “Many of our entertainer and athlete clients are the
target of frivolous law suits and we need to take preemptive steps to ensure

that their hard-earned wealth remains in their hands,” notes Flynn.
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PROMOTIONAL FEATURE PRCMOTIONAL FEATURE

ELITE SHOWCASE

ELITE VILLAS fiji24ie(®]

CASA COLINA
Manzanillo, Colima, Mexico

A PRIVATE PARADISE IN MEXICO

This private villa on a pristine island just off the Pacific

Casa Colina is a luxurious villa overlooking the coast of Mexico has everything you could want, including

dazzling Mexico coast with six private suites. six luxurious suites, each with its awn gracious charm

E-waiL: enquiriesBcasacolinamexica.com and amenities. Take in expansive views from the center-
piece “top of the world™ palapa, lounge in the refreshing
Wessirglcseacolinamexicaicom infinity pool and spa, wander the manicured gardens and

LocamionzOn the Mexican Riviera between Acapulco enjoy high-definition televisions and surrcund-sound

and Puerta Vallarta, near to Manzanillo. stereo. A private staff, including a driver and a talented

Direct flights to Manzanillo from Los Angeles and tocal chef, caters to your every need. And the Isla

ather major cities. Navidad/Grand Bay Resart is nearby.

SOOI YIVINIINY FRANCHISE

MR. CLEAN CAR WASH

IT'S YOUR TIME TO SHINE!

Contact: Charlie Zimmerman One of America’s most trusted consumer brands, Mr.

PHoNe: 1-B66-306-7502 Clean, is now franchising nationwide with Mr. Clean Car

Wash, a revolutionary business concept. Agile Pursuits

E-mai: czimmermanmicleancarwash.com Franchising, Inc., a subsidiary of the world's largest

Wensite: www.MrCleanCarWash.com/franchising brand-buitder, Procter & Gamble, is seeking entrepre-

SuMMARY: M. Clean Car Wash is revotutionizing neurs to expand the Mr. Clean Car Wash franchise inta

the car wash industry with a powerful brand the country’s largest chain of car washes. With multiple
proven franchise business model and vision profit centers, an immediately recognized brand, unpar-
of becaming the first nationally franchised allel marketing support, and state-cf-the-art technol-
e ogy, this is the start of an industry revolution. Contact us
car wash in America.

to learn more.




e _«beach with a prevailing, light sea breeze

' .m A 200 foot lot nearby, features a deep water

“shoreline suitable for docking a iarge yacht

a The Villa'is available for weekly rental, starting at
$21,000 per week

(242)-345-0005
www.bougainvilleahouse.com

SECURITY

SAFE HAVENS ARE BACK IN VOGUE

There has been a resurgence of interest among the ultra-affluent in safe havens—specially constructed refuges of “last resort” in their homes

to protect themselves and their families.

“The extremely wealthy clientele we work with are often justifiably appre-
hensive when it comes ta their persenal safety and the security of their
families,” explains Keith M. Bloomfield, the president and CEO of the Forhes
Family Trust in New York (www.forbesfamilytrust.com), "We assist them in
evaluating the risks and making thoughtful decisions, which commonly in-
volves the establishment of a safe haven at their various houses.”

But it's not only the super-rich that are interested in safe havens. Across
the broad spectrum of wealth, building safe havens is seen as a very viable
protective strategy. “Our experience suggesls that the ultra-wealthy are now
reassessing personal and family security needs to refiect the heightened risk
associated with a visible public profile,” explains Richard J. Flynn, head of
the Rothstein Kass Family Office Group in New York (www.rkco.coml, “Amid
greater economic stability, many wealthy families are again focused an ad-

vanced planning functions, including personal security concerns.”

HIGH PROTECTION
Safe havens are protected rooms—usually in houses, but sometimes on
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yachts—that are places the family retreats to when the house or yacht is
breached. There's real logic to the surge among the wealthy for these secure
environments. "Because of their wealth and stature, high-net-worth fami-
lies can be attractive targets for criminal elements. In an international com-
munity, these threats have become global in nature. Wealthy families are
taking steps to ensure their safety both at home and abroad,” notes Flynn,
Whal's also telling is that the safe havens that are being constructed to-
day tend to be more sophisticated than ever before—and the wealthy who
already have safe havens are upgrading. Mitch Gitter. a Certified Protection
Professional and president of Defender Security Services Inc. in Rego Park,
New York [www.defendersecurityinc.com) explains: “Our clients are looking
Lo have very sophisticated systems installed and, in a greater, number of
cases than we've ever seen before, they're interested in more ‘aggressive’
systems, Where once safe havens were completely defensive in nature, they
want safe rooms designed to combat attackers.” This also means that the
house or yacht has to be equipped with defensive lechnologies that can be

directed from the safe haven.
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